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Housekeeping Items 

 

 Enter questions in the written Question & 
Answer Box 

 A recorded webinar will be made available 
at the “Websites & Social Media” Quick 
Link at www.iiaba.net/act 

 You will get follow up email with 
presenters’ email addresses 

 facebook.com/independentagent 

 

http://www.facebook.com/independentagent
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Facebook and insurance? 

  

Mark 

Zuckerberg, 

age 26, 

founder of 

facebook 
  

 

The stats: Over 750 MILLION users! 

•People spend over 700 BILLION minutes per 

month on Facebook 

•Social media is here to stay and is the way the 

“next generation” communicates 

•People buy based on “reviews” from other 

people – Facebook is one medium 

•Powerful part of your overall Marketing Plan 

•Connect it with other forms of social media for 

maximum performance 

• Blog, Twitter, LinkedIn 

 

Success = Consistency and Useful & 

Interesting content 

 
 

 

 



Decide what you 
want the world to 
see – PRIVACY  

 Facebook and Privacy 
http://www.facebook.com/poli
cy.php 

 Privacy Settings  make it 
a priority! 
http://www.facebook.com/poli
cy.php#!/settings/?tab=privac
y 

 Decide BEFORE you create 
your fan page how you 
want your personal privacy 
settings set up. 
 

 

 

http://www.facebook.com/policy.php
http://www.facebook.com/policy.php
http://www.facebook.com/policy.php
http://www.facebook.com/policy.php
http://www.facebook.com/policy.php


Privacy Settings – up to you! 



Mixing work & pleasure – 
careful! 

 Co-workers as “friends”  
 check your privacy levels 
 It’s ok to not “friend” your 

coworkers! 
 Have a Social Media Policy  
 Never say anything negative 

about your boss or co-workers 
 Always get permission to use 

clients names and/or pictures. 
Privacy laws! 

 Communication between 
management and employees is 
key to a successful social 
medial endeavor 

 
 



Business Pages – YES! 
Reference: http://www.facebook.com/business 

 

 No Limit of “Likes”.  

 Separating business/personal – think ahead!  

 Individual = Profile  

 Business = Page        

 Facebook Pages are public.  

 Gives Your Website or Blog Backlinks.  

 Contact All Fans.  

 Your new Fan’s News feed.  

 It’s free and easy.  

 Custom welcome pages available through sites 
such as pagemodo.com 



Creating a Page 

It’s easy! 
 
1.Under your 
picture click 
on “Ads and 
Pages” 
 
1.Click on 
“Create Page” 



Setting up your Business Page 

1. Choose your category 
2. Pick a name – I chose Cause 

or Community and picked 
Social Media for Business as 
the name. 

3. Just follow the steps and fill in 
your information! 



How to work it! My work Page:  
www.facebook.com/FoundersInsuranceGroup 
You need 25 “Likes” to get a personalized URL! 

What makes a business page 
successful 
• Know your purpose 

•Buy products? 
•Understand your brand? 
•Get to know your staff? 

•Update it often with useful content 
•Use pictures 
•Use interesting information 
•Show your staff, employees 
•Publish your non-profit efforts 
•Get your employees involved 
 

 

 

 

Social Media is “connective” – Blogging, Tweeting, Facebook posting – pull them all together! 

http://www.facebook.com/FoundersInsuranceGroup


How to get Likes! 

1.First – Know your purpose 

2.Begin with your “friends” 

3.Put “Share” links on your 

blogs, website 

4.Put your Fan Stream on your 

website 

5.Put your Facebook address on 

everything! 

6.Have a contest and pick a Fan of 

the Month winner 

7.Support a charity donating so 

much money for each “Like” 

8.Don’t spam – careful of automated 

postings! 



“Use Facebook as Page” 

• Make comments as 
your company vs. 
you personally 

• Get notifications 
about activity on 
your page 

• See stories from the 
pages you “Like” 

• Interact with other 
pages as your page! 

 

 



Insights – see how you are doing! 



Facebook ads & Sponsored Stories – the inside scoop 
Reference: http://www.facebook.com/business 

 Pay per click or Pay per 1000 Impressions 

 You set the budget, the time-frame and pick the 
demographic 

 Age, location, sex, keyword, relationship status, job 
title, workplace, or college 

 Ads can appear in the right-hand column of pages 
throughout Facebook. Ads are eligible to appear on many 
types of pages, including Apps, Photos, Groups, Pages, 
Profiles, and the Home page.  

 The content of a Facebook Ad is sometimes paired with 
news about social actions (e.g., liking a Page) that your 
friends have taken.  



Facebook ads – how to 

Review Your Ad! 
If you like it PLACE ORDER – if not click EDIT AD! 

 

 Click on Ads and Pages 

on the Left Hand side of 

your page and then 

choose the page you 

are doing the ad for. 



Recorded ACT Social Web WG 
Webinars & Tools 

 “LinkedIn for the Insurance Professional” 

 "Introduction to the Social Web - A New Way to Connect"  

 "Agency E&O Considerations when Social Networking“ 

 “Successful Agency Techniques to Build, Integrate and 
Manage your Blog, Facebook, Twitter and YouTube” 

 

ACT Resource: “Creating a Social Web Policy for Your 
Independent Agency”  
 

www.iiaba.net/act at “Websites & Social Media” Quick Link 
 

 

 

http://www.iiaba.net/act

